
Customer Profiling

Discovering the Neighborhoods of your Customers

Know Your Customers. Discover the neighborhoods where 
they live. Find new customers. Effectively market by 
targeting the right neighborhoods.

Benefits of Customer Profiling
Customers are the life blood of every business. 
We seek to find more of them, as effectively as 
possible. Many people believe that every aspect of 
sales and marketing starts with an understanding of 
our customers.

Customer profiling delivers that understanding. It 
establishes the characteristics of the people who 
buy from us. With that understanding, we can better 
evaluate markets and location potential. We can 
discover where our customers live and where to find 
our new customers. 

As we make critical decisions about how to spend
our marketing dollars, our customer profiles guide 
our choices: creative content, promotional messages, 
targeted mailings and more. More funds devoted to 
where they will do the most good. More sales and 
better ROI.

How Customer Profiling Works
Customer profiling starts with your customers, placing 
them in the neighborhoods where they live. Imagine a 
road map of your market and a pin for each customer 
placed on that map. 

Some neighborhoods may have many of your
customers, while others have only a few, or none.
The more customers in a neighborhood, the more
important that neighborhood may be to your business.
  
The qualities and demographics of those neighborhoods
tell us something about your customers. By looking at
the distribution of your customers across the 
neighborhoods of your markets, you can create a 
profile of your customers.
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This profile can tell us something about your customers’
lifestyle, their income, education and product purchase 
behavior. There are several thousand qualities and 
demographics which can become part of a Customer 
Profile. 
  
Using this Customer Profile, you can determine 
which neighborhoods are likely to have concentrations 
of the people you seek as customers…both in your 
current market and in new markets as well!

GbBIS: 
25 Years of Customer Profiling
GbBIS has been helping clients understand and find 
new customers for 25 years. Our proprietary 
technologies and up-to-date databases are central to
the accuracy and benefit of our Customer Profiles.

We have pioneered the creation of mapping and
geographic solutions for 25 years. First on the 
mainframe computer, then on the PC and now 
over the World Wide Web, we help clients better 
manage targeted direct mail, sales territories, 
deliveries, site selection and much more.

Contact Us
To learn more about how profiling your customers 
can help you and your company please call 

1-877-447-6277 
Visit us online at www.GbBIS.com
or send us an email at sales@GbBIS.com

S
T
O
R
E

Joe’s

GeoVendX

West Coast Office . 18005 Sky Park Cr, Suite 54J . Irvine, CA 92614
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